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post is on your News Feed

Who are you trying to connect with? e (Click on any area of a graph to see a more
What information do you want to communicate” u w d detailed breakdown of that data point
Why are you using a Facebook page vs another tool? e e e (lick and drag date selection, plus preset ranges
How can your fans find your Page and its content”? e Benchmarks available for comparing performance
When will you post and how often? affinity weight time decay of a given variable over time
how you interact with the poster  type of post age of the post * Ability to filter posts by type of engagement
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e Where are your Page traffic & fans coming from? -plus jv‘i’t‘;]rt';]'i:tt‘;’;‘;a;f'gg‘;a‘t'°“5 Pﬁsi Cl'lc,;ks arcej sepatlrﬁted Oy sct>lttjlrce. ik of
e Are there Page Talbs you should revise or remove? PHOTO, 1IN, VIJEO, OIhet (page title, more e, © C.)
e \iew negative feedback and fan-only statistics
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AU Posts .. ,
Page Likes & Sources e — N e
g All Posts Published i 52213'5‘5&‘5%%’?&233222235mo?‘é%';%ifé(?ﬁé’gil"°”°"’°'e menten 136 uic
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Overview Page Posts People & W&M Squirrel = ¥ ExportData | eee 60 1 11
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o [ 381 ro
Total Page Likes as of Today: 2,100 | | - 0 2 '1'2’ 169 Compare demographics of people who engaged with your posts with the demographics of all of your fans.
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Total Page Likes BENCHAMARK 1’502 2 186 NECATIVE FEEDBACK M People Engaged Your Fans
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posts were interacted
September 25, 2013 3,688 people saw this post with, and how, on any
Like Sources Unlike Sources T given day
otal Reach
Anyone who saw any type of activity related to your Page anywhere on Facebook. 1a keOWOySf PGOP‘G \ﬂSlg Nts
co - 3 e Does your audience live locally?
j The number of unique individuals (fans and non-fans) who saw a specific post from your page.... e |s there more than one predominant language?
N Organic Paid Viral e Are your gender & age demographics significantly
o ...on their News Feeds, tickers, or ...through a paid source like a ...through a story published by one different than the general Facebook population?
Page & Tab Visits directly on your page Facebook Ad or a Sponsored Story of their friends (secondary reach) * Are you interacting with your target audience?
e (Could you tailor your posts more based on where
Page and Tab Visits . . .
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B Timeline Info Tab Photos Tab Likes Tab Admin Tabs ® ® IS there an unexpected aUdience fOr yOur Page?
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performance over time.
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o Tab DO people ||ke Wha-t they See? Data shown for a recent 1-week period. Times of day are shown in your computer's local timezone.
Vour Average Zz:?j;ab . . When Your Fans Are Online |
E;;:tr:evj;zge ;hBisPeriod Admin Tabs Number Of ClICkS, |IkeS, ShareS, Comments Knowing when the people who like your Page are on Facebook can help you share posts when they'll be seen.
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In case these statistics aren’t enough, you can export even more extensive and detailed data (on the post or page level) to an Excel spreadsheet or CSV in 500 post increments going back to July 19, 2011.
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